Road the fo
ond ufw loaflet and mark mmn,ﬂ. € or D on your answer sheet to indicate the option that bost
How to Manage Your Monoy Wisely?
o memumm.mm-ﬂmm
— Many people stnugg budgeting and saving and give up their financial
plans sooner or later, eventually lgading ovampending financial stress
Mﬂmﬁlﬂhuﬂwmﬁm i l

@ Invesl some of your money If possible. ¥
® Have a bank account with an Increasing amount of savings (3] o

by setting realistic financial goals. el ]—_ﬁ'
® Buy(4) _____ within your price range.

& Track your spending carefully toavoid (§) _ expendiiure on unnecessary

4 A"
L

® Prioritise things that bring you lasting happiness and financial security lo gel

your money’s (B) 1

Question 1A. Otherwise B. While C. Though D ﬂIET‘,‘Jcnulns\rar o
Question to B.in C.on al
m:hm B. sach C. much ., D.some
Question products affordable quality B. products qualily affordable — i a

C. affordable quality products R i e fockicty qusiey .
Question 5. A. possessive B. restrictive ossive D. objectiva
Question 6. A. rate B. prica - worth (anust

Mark the Jetter A, B, C or D on your answer sheet to Indicato the best arrangement of utierances or sentences
to make @ cohesive and coherent exchange or text in each of the following questions from 7 to 11,
Question 7. a. | had to bum the midnight oll lo make engaging lesson plans, expecting o capture my students’

_attention
b. The reality, howsver, was not what | had expected when | compleloly falled lo keep the class under

control despite shouting loudly.
¢. This valuable experience was indesd memorable and made me more confident in my career of choice.

d.wnrkﬁ'lgasauinlamstnlemliﬂghm bmfinmnaleammgm.ademndm
e dsa by il

rding one. el

e, ofgh!uup.lraﬁmtedonwatlhaddc mada improvements In the following lessons.
A.c-a-e-d-b ey n B.d-a-b-e-c -b-8-c-a D.c—b-e—-a-d
Question 8. 5. David: | used to, but now | use social media and 2pps.

b. Lisa: Same herel It's more convenlent, but | think traditional newspapers have iheir own charm.

¢ Lisa: Do you still read newspapers?

d.Usa:Ibeﬁewaachm:ehasimmmvahahalwecanmaltamlmct.

&. David: You'ra right. Thay fill us with nostalgia that’s hard to replace.

a,—b-ch—:l B.c—a-d-a-b “e.d-a-c-e-b P.d-e-b—a-c¢
Gliestion 9. 3. Tom: Then, text ma when you're home.
b. Tom: It's getting late. Would you fika me to give you a lift homa?
supermarket

c.Mary:Thanhs.hutl‘mgomlnvmlktoﬂm and then ake a bus home.
‘b—a-c B.a-c-b C.a-b-c D.b-c-a
uestion 10. Dear Ms Smith,
a. This has been pre-approved, but you need to have this letter and your identification card produced at

{he nearast branch to apply.

b. The offer is exclusive and expires on Decamber 314,
, and your card will ba Issued within 48 hours for immediale use.

¢. Your application will be procassed
to offer you credit faciiilies of $5000, affordable with the monthly instalment of $89.

d. It Is our honour
e Should you require further details, pieasa call 0123888868, or visit any of our branches.
Yours sinceraly,

ABC Bank
Hd-a-c-b-e B.b-d-a-c-@ @—a—d-b-n D.a—c—d—h-o
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M 11. a. The developments damonstrate a clear modemisation of the city of Paragon, transforming it from a
I residential locality into a more diverse and economically vibrant area.
b. This shift was further evidenced by the industrialisation of the surrounding agricultural land, with the
appearance of some plants and factories,
©.'Residential areas were noliceably transformed, with the replacement of established terraced housing
with new dwellings and the relocation of the original park.

d. W significant expansion of commercial infrastructure took place, most prominantly with
the of a large supermarket and an accompanying car park where housing once siood,

4 Betwean 2000 and 2015, the oulskirts of Paragon city underwent a dramatic reshaping, indicating a
| move lowards urban regenaration and increased commercial activity,
Ae-c-d-b-a B.e-d-b-a-c C.e-c-a-d-b Bie-b-a-c-d
Fead the following plece of news and mark the letter A, B, C or D on your answer shest fo Indicate the aption
that best fits sach of the numbered blanks from 12 to 17.
Da Nang International Fireworks Festival {DIFF) 2025
~ With ten leams DIFF 2025 features the largest{12) of participating teams in its history, and
s predicted to be the most (13) 80 far.
Fa il Pyiolech, a company (14) by Vietnam Ministry of National Defence, is a newcomer this year

With thirty years of experience in fireworks, Z121 Vina Pyrotech is expscted to deliver a breathtaking perormance. It
‘*‘;&'mﬁ— didates to win the champlonship.
¢ 1o July" T2% DIFF 2025 promises a serles of spectacular fireworks displays, (16) is hoped

Over U twelve years, Nang Intemational Fireworks Festival has helped the city (17) ___ the
reputation as “The City of Fireworks" and bacome an atiractive tourist destination. L

(Ackapted www  VISCnAmNews. vit)

Question 12. A, number B. volume C. level D.;amount
‘Question 13. A. competitive B. competition C. compsta . competitively
Question 14. A.is menaging  B. managing C. managed D. has managed
‘Question 15. A. quick B. smart C. top (1} high
Question 16. A when = 'B.why C. which B, who
Question 17. A. build up B.goup C. come up D. lock up

Read the following passage and mark the Istier A, B, C or D on your answer sheet fo indicate the option that
best fits each of the numbered blanks from 18 to 22.

~ The process of sorling through the various holidays on offer and datermining which is the best for you is
inevitably complex and Individual personality traits will determine the eventual decision. Some people underiake a
mdmmmhmw;mumamnmam (18) . Other
consumers with no patience to m;am 19) _____, for the sake of their convenience rather than
irying to guarantee that they buy the best is known as limited problem solving.
~ Many consumers engage in routinised response behaviour, in which choices change relatively iitlle over time.
(20) ___. Also, some holidaymakers who have been content with a particular company or destination in the past
fmay opt for the same experience again.
_ Finally, sorme consumers will buy on impulse. (21) . Itis, in fact, a pattern of behaviour that is becoming
increasingly prevalent - to the dismay of the operalors, who then have less scope for forward planning and reduced
m-nmwmmmmummm.:m where 'distressed stock’ needs to be

leared at short nolice and this can be stimulated by late availability offers particularty.
{Adapied from The business of fourism)

‘Question 18. A, each of which Is evaluated and compared with similar products
B. every one of them undergoes evaluations and comparisons with similar products
C. when it is similarly evaluated and compared with other products
D. those with similarities lo other products will be evalualed and compared carefully
Question 19. A. fewer choices are deliberately confined to themselves
B. will deliberately confine themselves to a small number of choices
C. be deliberate to confine themselves to a small number of choices
D. being deliberataly confined themselves to fewer choices
Question 20. A. By contrast, a consumer-loyal patiem is seen among common brands
B. This is a common patterm among brand-loyal consumers, for example
C. This is a common example of brands with loyalty to a consumer pattem
D. Common brands, by contrast, are a pattern among loyal consumers
Question 21. A. lf doesn't matter whether products are unknown, i is typical of purchasers to have holidays costing littie
B. In the meantime, holidays costing little are known to be products typically favoured by many purchasers
C. The pr cost lithe, which means they are better known and more favoured by typical holiday purchasers
D. Is more typical of products costing little, it is by no means unknown among holiday purchasers

22, A. Such Impulse purchasing proves to be a valuable trail, though

= !.lem such trait of impulse purchasing proves (o be valuable
C. So valuable is such purchasing tralt that it proves to be impulsive
D. Such trait Is o impulsive that it proves to be valuable to purchasers
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saveral farmers merge plots into a single *project farm’”, they use digital tools to make that teamwork far
. GPS mapping, drones, and in-field sensors build a live, shared picture of soll weather shifts, and
-Becal 'mmmmmdmmataamcanlﬂﬂ-seedingdﬁr‘ﬂnemtamoway,
ick macl in real time. What once depended on guesswork is now driven by verifiable information.

‘With GPS technology, farmers can accurately map out their fields and create customised planting plans.
5 g machines change thelr rate on the fly, drones spray pests unrg:uateﬂ zones, and smart spreaders apply
fertliser only where data shows @ need. Because inputs go exactly(where they help| fleids yleld more while
chemical runoff falls. Trials report considerable savings on seed, fuel, and sprays — benefits the partners spiit at the

~ Water management s just as precise. Specialised equipment tracks moisture every hour, and forecast apps
rain, wind, or heatwaves. Automated pumps deliver measured water amounts 1o thirsty zones and stop when a

~ siom Is coming. slashing weste and energy bills. The result is steadier ylelds in dry years, fewer nutrients washed

~ away, and a smaller water footprint for the whale partnership. Smart imigation also helps limit weed growth, reducing

RN L The joumney from field to market is, equally. digital. Cloud platforms record harvest welghts,’ storage

- lempe and shipment times the moment they change, while blockchain records freeze each entry so customers

can rely on it Analytic tools browse the records to indicate weak points in the procedure, forecast prices, and guaaest

-HWNMNM&: project partners. This makes project farming both profitable and sustainable.

. (Adaptad from hifps:Aeww, CONSUMersearch com)
.wnmmummm1mwm ;

A. decide B. announce c D. exchange
_Duestion 24, Which of the following is NOT mentioned in parag information displayed on a live, shared picture?
: B. soll types C. growth D. weather shifts

B. fields mers . Seading machines

> and crop output though fewer resources are used for the indicated land area.

C.When chemicals are placed on > are juity increases yet more overdue chemicals are released.
nmwumwwwmmmmmmmmm increases chemical wastage.
Question 27. The word slashing in paragraph 3 is OPPOSITE in meaning to ;

A. converting 7 B. disposing !

C. increasing D. reducing

D. Paragraph 2

A. Parag 1 Fuw agras 'B D. Paragraph 2

mﬂﬁmwmmmn,a, C or D on your answer sheet to Indicate the best answer to each of
the following questions from 31 to 40.
We seem to be entering a boom era for ing — the tactic of covering routine poliution in eco-friendly
e. [l Picture_running..2 mﬂ% meaninaful decarbonisation would demand_painful
ﬁ‘ uge capital outiays, and a full nd@m%, .lelnganaxpertagmlnsplash'carbun—
neutral® or “net-zero” across products is far / remain untouched

2. Airlines sell “carbon-neutral fights, filing stations boast about

[ snforcement still lags wmhmenm.lm,m«mpmtectshm—mrm
T surface-level initiatives, reinforcing the cycle. [11] No sector lllustrates the issue better

- and gas. Having mmhmmmmmme,mmmemammr

WMMMM'MMWMWMﬂIMMMuMMM. ,
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does this matter? Greenwashing and climate denial share a core objective: to posipone the deep emission
mﬂi“;wwd by scientists as urgent this decade. [IV] Whereas denial disputes the crisis, greenwashing misleads the
public info befleving problems are solved, thereby eroding consumer advocacy of genuine environmental actions ang
stalling regulatory reforms. In effect, it acts as a soothing lullaby, guiding society ever closer to ecological breakdown
mm & falen senso of rogeste. Exposing the fagade -~ and insisting on verifiable, measurable carbon

| k My 10 A= (Ad s it
Question 31. According to an@l'o‘w products claimed as eca-fendly rather than cc-ntludmg meaningful
decarbonisation wil

kmﬂmmmmmlnmmihn
B. bring about a full redesign of the business model of a company
o mmwmmmmmm
nmw-mm mwuypqhglhongancy
paragraph 2 mostly means .
I. hulﬂv produced omly deployed D. purposely adjusted

A. Commercials ﬁrm ;I'm services, nmyng I‘m oliday bookings to petrol pumps and bacon packs,
'marketing channels.

8. m,m now fill every sector, with their reach being amplified by influencers and polished reports.
c. mmmw reach a much wider audience due to the joint effort of social media and traditional
channels.

and impressive reports have a role o play in the dissemination of deceptive envirenmental claims

' . What causes corporate to Ve
Am%mm%ﬁﬁumw

B, Public carbon reductions are unnecessary

& : concem M|Mm Wl

D. : sre on ns 1o opt for PR campaigns

Question 35. Wha regulators face in monitoring greenwashing claims?

A. Alack of e B. Enforcement that falls behind corporate creativity
C. Insufficient public support D. Conflicting laws on both sides of the Atlantic
mummwmmsmm ! -

A, scrufiny greanwashi

C. global heating climate science
Question 37. WMWM underfined sentence in paragra;
A. For empty slogans to be moves, revelations about greenwashing and | measures to reduce
carbon are required.
- B. Tha real solution fo the lg@dmahmrhmdmmmm md'mnam rather than just raise public
awaraness through campaigns.
&wm:vnyhrmﬁwmm reality, it is vital to expose the public to proper and specific measures to
reduce emissions,

D. Greenwashing is, in fact, a fallacy and therefore should be replaced by feasible actions which are encouraged
through public movements. =
Mnmmaﬂnmmhmm

B . T e oo idarier’ genune
nmmmmmﬂmmmmnmwmmm
GWWWMhWﬂMmWMMhWMMmmm
D. Regulators are effectively utilising the tools and resources to verify most enviranmental claims, taciling the wide
spread of eco-labels.

Question 39. mmmmmmmnmmmm

greenwashing Is arguably H[:EI'O insidious.

on 40. Which of the mmnw
r Is as firms cover poliution in eco-friendly rhetoric, d i i
. Iilndupmwtl m ly istracting the public and
mmwmhmbﬁmamﬂny.mmdmlumuwBBM1mness
uﬂmuhwww
B Instead of investing in meaningful decarbonisation, major emitlers have a tendency to opt for denying the claim of
e h&rﬁwr::m boasting about isi

D. sectors bi

w s i promising renewable ventures in press
b THE END
- Thi sinh khong duge sit dung tai ligu;
- Gdm thi khdng gici thich gi thém. \
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